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Get Socialized - Marketing Events with Social Media

= BEFORE THE EVENTK
Soclalize your event registration process

http://twitter.grader.com/tweetit

Use a social media ready system such as

https://developers.facebook.com/docs/reference/plugins/like/

|

or customize existing system using some

or all of the following:

2 Add video greeting or message )
3 Embed Facebook Like Badge ) Click me!! Please
4 QR codes and a moblle leafj capture ) r e QR Codes!!

page on print materials

http://www.google.com/webmasters/+1/button/

HI TO EVERYONE! THIS MESSAG]|

Make sure you have a “mobified” landing
5 page for QR code links! HTTP:.//TWITTER.GRADER.COM/TWEETIT

= [Jistribute the event [nformationx

Make it a service/product on your
Linkedin page

4 Invite other Meetups to make the Get all socialized staff to tweet, share and let
e e e people know they are attending (larger reach than
SIEHESHE SRS eetups just organizational Facebook and Twitter accounts)

Get all staff to tag the Facebook page 10
AND link directly to the event

= [ncentivize through contests andx
discounts and profiling

/ \
Tweet with the for a chance to

win a sponsor gift pack (not tickets)

Blog and link to the event

discount

Get large influencers to blog, tweet, plus and email their

[
1
lists and profile them as a sponsor and/or give them I
|
1

Do text based email interviews and

Interview speakers using video (in-person or via skype) s i (o e ()

Consider a free webinar with 2-3 key

Create a Google H t (if iat
individuals before the event seelize e e e le)

H AT THE EVENT K

Make sure #tag for event is on all print and
digital media used at conference

Have good Wifi at the event

Use a Twitter wall like
Hootsuite's Hootfeed

Set-up Twitter Wall to stream the updates or
use a refreshing screen

Have a person assigned (or multiple people)
to monitor and interact with the Twitter stream

= f{ave on-site video recorded mncluding =

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE EEEEEEEEEEEEEESR
001 002 003

Attendee interviews  Exhibitor interviews  Speaker interviews

003 006

004 .
Livestream key R
Tod gcord speeches
gvents using: and repurpose Create a Google Hangout

http:/ /www.livestream.com/ Iq podc IR i appI’UpI‘iatB)
http://ustream.tv

= Photos x

Have 3 person assign
(or multiple people)

to monitor and interact
with the
Twitter Stream

Have an on-site
“instant”
publisher/photographer

= [[veblogging =
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Hire a liveblogger to document the entire event and post it to your blog

= ['Wweetup x

Have an evening social Tweeup for the conference (near the end) to
help all people virtually connected to connect in-person and
cement relationships

X After Event K

Focus on those who were big influencers and meet
them in person following the conference if possible

Get speakers to submit articles and blog posts as follow-up
content and content for the next event.

Socialized.me sm‘ﬁzzn Twitter: @Socializedteam
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JContact Socialized Communications to see how we can help you amplify your events and your brand using social mediak



