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If the rate of change on the 
outside exceeds the rate of 
change on the inside, the 
end is near.

- Jack Welch

“
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“[the present crisis] is 
accelerating the 
growth of e-
commerce, bringing 
changes that were 
expected in 2030 to 
today's market.”  

Tobi Lutke
Shopify CEO
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“I’m not going to the 
store anymore, I just 
order it online and they 
bring it.” 

– Beverley Gibson (my Mom)
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650 750 Million
6M IT Decision Makers
90M Senior Executives
63M Decision Makers
10M C-Level Executives
17M Opinion Leaders



© 2022 Shane Gibson @ShaneGibsonClosingBigger.net/afflink

2.93 Billion
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500 million updates/day
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I.3 billion users / 500 m story users



© 2022 Shane Gibson @ShaneGibsonClosingBigger.net/afflink

950 million users
1/3 Users are over 30
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3 Simple Rules
1. Add value with every update
2. Talk with not at people
3. Use the internet to get off the internet
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Thought Leadership

Thought 
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© @ShaneGibson
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Discovery Consumption Interaction Connection Consent

The 5 Stages of Consent
(The Social Sales Funnel)

“If relationships are currency, then consent would be the gold standard.” 
– Jay Conrad Levinson
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Steve Behrische’s Social Graph

onressystems.com
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Are you looking for a job or 
more customers and market 

share?
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Professional Profile Photo

“…members who include a photo receive up 
to 21x more profile views and up to 36x more 

messages.” – Blog.LinkedIn.com
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Yes!                                                     No!
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Good Social Content
üSolves a problem
üHelps people achieve their dreams/goals
üShowcases your expertise
üPromotes people’s dreams/goals/business
üConnects people
üCreates community
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Content Ideas
• FAQ’s
•Behind the scenes
• Industry insights / Infographics
•Round-ups (recent news/events)
• Interviews with local / regional influencers
•Customer success stories / content
•How-to’s
• Top 10 Lists (People, Rules, Tips, Events, Places)
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$10,000 
Photo
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Curation Ideas
•Trending #tags & Industry #tags
•Client content from their social channels
• Industry or regional associations
•CEO Newsletters
•Trending local news
•Voice of customer
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@PeterAceto
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Social
Proximity



© 2022 Shane Gibson @ShaneGibsonClosingBigger.net/afflink



© 2022 Shane Gibson @ShaneGibsonClosingBigger.net/afflink

Daily activities
1. Check for signals (opens, likes, retweets, 

comments, private messages)
2. Visit “A client / prospect” profiles for 

updates and opportunities to engage
3. Look for trigger events on LinkedIn, 

Facebook, Instagram and Twitter
4. Thank / follow-back / connect
5. Curate 1-2 pieces of great content daily
6. Ask for introductions
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